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The proposed study explores the variation in the distribution of the metonymical pattern OBJECT FOR COLOR used 

in modern American advertising for denominal color naming. Denominal derivation, which “compares” the color 
shade to that of a typically colored object (sky blue, olive green), has been recognized as one of the fundamental color 
naming strategies and it has become particularly successful in advertising due to the evocative potential of denominal 
color names. Marketing experts tend to use ever more exotic colored and non-colored objects and abstract concepts as 
sources for new color names, focusing on their rich connotations rather than accurate color representations. 

Based on an extensive self-compiled database of color names and color samples (ca. 75 000 observations) from 
web-sites used by US companies for online marketing, we analyze the distribution of the different object categories as 
source domains for metonymical color naming across four product categories (automobiles, clothing, make-up, and 
house paints). Starting from the taxonomy of object categories, we identify the variation patterns in the use of object 
categories of different schematicity relative to perceptual (color-related) and sociolectal (product-related) aspects of 
the color term semantics.  

The preliminary analyses reveal less variation in the choice of object categories at the higher levels of 
schematicity suggesting higher entrenchment of the more schematic metonymical patterns. We argue that these more 
entrenched patterns facilitate the use of less conventional objects as a basis for comparison in color and can be seen as 
evidence for top-down and figurative-to-literal reinterpretation processes in composite expressions based on 
metonymy (Geeraerts 2006). 
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