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Over the past two decades, an abundance of new methods to explore attitudes have been 

developed in social psychology (Petty et al. 2009). Implicit measures of automatic evaluation in 
particular have been studied extensively and are widely used in this field. The application of these 

techniques in linguistics has been limited so far. Recently, however, linguists have begun to adapt these 

measures to study language attitudes. Examples are Speelman et al. (2013) who developed auditory 
affective priming and Pantos (2012), Redinger (2010) and Campbell-Kibler (2012; 2013) who amended 

the Implicit Association Test for use with linguistic materials. Both methods use response latencies to 

measure participants’ attitudes towards a set of associated stimuli. In auditory affective priming, for 
instance, respondents need to categorise a target stimulus as negative or positive after being presented 

with a prime stimulus. If the prime has the same polarity as the target, it has been found that the reaction 

time is shorter than when prime and target are contrastively polarised. Analysing reaction times, then, 

allows to determine whether a stimulus is experienced positively or negatively. By using auditory prime 
stimuli, Speelman and colleagues (2013) have been able to use affective priming to measure attitudes 

towards regional varieties of Dutch. 

Given the relative novelty of implicit measurements of automatic evaluation in linguistic 

research, the paper will present a systematic survey of the possibilities and difficulties of implementing 

these techniques in linguistic attitude research. The survey will specifically focus on how these 
techniques can complement existing quantitative and qualitative methods in attitude research, and how 

these experimental methods can be enhanced using insights from qualitative research paradigms. In 

addition to discussing the potential of measures such as auditory affective priming and the Implicit 

Association Test which have recently been introduced to linguistics, we will explore what implicit 
measures not previously used in language attitude research, such as the Affect Misattribution Procedure 

and the Single Target Implicit Association Test, have to offer. This overview will be illustrated by 

results of our ongoing research on attitudes towards different regional varieties of Dutch in Belgium. 
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